LIVE RICH, RETIRE RICHER: INVESTMENTS FOR THE LONG HAUL THAT YOU CAN ENJOY TODAY

BUSINESS 2.0

THE

11 COOLEST
NEW PRODUCTS

ON THE PLANET

The winners of our annual design contest are

indeed great-looking—but they look even
better on their creators’ bottom line. .....
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BUSINESS 2.0
AND FRDG DESIEN
PRESENT THE

reat design ks about mare than
just creating pretty objects. When
done right, dasign increases the
value of a product by attracting
attention, increasing sales, and nurturing
long-term customer loyalty. Those are the
kinds of criteria our panel of judges used to
evaluate the nominees for our third annual
Bottom Line Design Awards—a collabora-
tion between Business 2.0 and strategic-
creative consultancy Frog Design. As we
considered 75 submissions, a few recurring
themes emerged. Many of the winning prod-
ucts satisfy a desire for customization. They

2007

DESIGN

emphazize slegant sophistication over bare=
banes simplicity, And they have been
designed to make use of recyclable materials
while reducing consumption of fossil fuels.
But these elements along weren't enough to
Imoress our judges. Each of our prize winners
ples made a cloar contribution to the succoss
of the company that produced it—and, in one
case, s even giving rise to an entirely new
industry (see “Alr Taxis on the Runway,” page
76). Easy on the eyes. Good for the income
staterment, That's the Kind of design that
appealed to us when salecting the 11 winners
that appear on the pages that follow.
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ARCHITECTURE

PREFAB
HOMES GO
DELUXE

hat I ordering & new house
s o mone complex than
andering & stack of books
from Amazoncom? That's
the basic Idea behind a nenw Bne of pre-
fabricated housing frarm LivingHomas of
Sarta Monlca Desigred by renownad

Califomia architect Ray Kappe and abmed
at & high=end, ervironmentally consclous

chenbele, the RE1 moded has kit the
markit st $775,000 (not incleding land
and extrash Buyers can chocse fraem &
number of custem featunes and cations:
Maphe cabinatry or walnut? Cork tile
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MARK ROLSTON

iz senior vice
president fof creative
at Frog Degign.

flooring or hardwood? When an arder |s
placed, tha housa Is built in & factany
trucked ko the homesite, and assermibled
In just ons day. The 3100-squani-foat RK]
Is & far ory from the traflar-park sterss-
types of prefab Bving, Shek, moderm, snd
eco-friendly, it comas with high-afficiency
LED Bghting, solar panals, and an optional
grvironmental manitoring System b keep
onergy use in check, Countartops, tiles,
structural sbeed, and insulaticn ane made

from recyclod materials “is a slick
ditign, but the price nasds to aooom-
madyte o wider audisnca,” says judpa
Caral Wildes, The company doas sell

PFROQUET HEl
MANLFALTURER LvingHomes
DESIENER Hay Kappn

& sealdd=dovin $555 00 warsicn

called tve REZ, and LivingHomes

CED Steve Glenn predicts thal, over
tirmic, the cost of his profabs will

become moane compatitive with that

of traditional hormes. Says Glenn, “Our
opprosch will ultimately allow us to bulld
them better, auicker, and cheapoec”

BOTTOM LIME One show home has
bean installed: =ix are contracted
to go up during the next year.
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ROM SHYDER CAROL WILDER
is presidant and CEQ of chairs the madia studies

footwear maker Cracs. and film department at
Manhatten's Mew Schoal,
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